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A

Application for a trade fair stand

The application consists of the following documents A -F HOG n

The Hospitality Fair
AFAG Messen und Ausstellungen GmbH Will be completed by the exhibition management:
Project Management HOGA 2027 January 17-19, 2027
Telefon: +49(0)911/98833-540 Hall Stand Messe Niirnberg
Fax: +49(0)911/98833-549 mx m= m
E-mail: info@hoga-messe.de
Internet: www.hoga-messe.de Reg. no.

The information marked with * will be entered into the exhibitor directory as listed here!

ﬂ Company* Phone*
[J E-mail *
Street”* Internet*
ZIP* City* Facebook
Country™ Instagram
LinkedIn
Sales tax identification number (EU), VAT number
Entry in the index of exhibitors under letter I:I
Manager/
owner E-mail invoice
Contact person Different correspondence address

Personal E-mail

Mobile (at the stand) Different invoicing address

Personal phone

The following products will be presented*:
We reserve the right to limit the exhibits upon approval (see section 3 of the general trade fair conditions of the FAMA).

] Co-exhibitor (07EvA: € 550.00 [ ] Represented company [01vEzvU): € 260.00

Company* Contact person

Street” Phone*

PLZ, Ort* Internet

E-mail* Product group (see form C)

Products™ Entry in the index of exhibitors under letter I:I

The company will present its own products with its own staff Ul yes [ no

We hereby apply as per conditions of participation:

Front Depth Area Stand fee/m?
Minimum depth of stand 3 m inm inm in m? on receipt of the application

. . Early bird until
min. max. min. max. approx. 16.01.2026 [FRUHSTMI] from 17.01.2026 [STM/E]

Row stand l—|
Minimum size 12 m? € 172.00 € 182.00
Corner stand r
Minimum size 15 m? o € 187.00 € 197.00
End of row stand _
Minimum size 28 m? . H € 194.00 € 204.00
Island stand T
Minimum size 50 mz € 201.00 € 211.00
X Obligatory media fee [01MEPAUS] Dimensions variable? L] yes U no
incl. Guest card flat rate € 550.00

D If the stand or the exhibits exceed a height of 2.50 m,

(Details see section 8.1 of the “special trade fair conditions”)

Disposal, hygiene, energy & ] please list th.e he@ht —
safety fee [ENTSORG] €m’  6.85 We use a trailer, vehicle etc. _ _ _
Trade association contribution [AUMAH] ~ €/m”>  0.60 (must additionally be re.glste'red via thg Orllllne Service
D Wat tion | o Center, stand construction/fire protection!)
ater connection is require All ori I VAT.
(Purchase order takes place separately via the Online Service Center) prices exclude
Screen line dimensions X inm

The attached “general trade fair and exhibition conditions” of the FAMA (association of german trade fairs and exhibition industry), the regulations in the
leaflet for exhibitors and the “special trade fair conditions” of AFAG Messen und Ausstellungen GmbH are expressly accepted with submission of this
application (see appendix E).

City Date Company stamp and authorised signature
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Basic equipment/stand components

¢
HOGA

The Hospitality Fair

January 17-19, 2027
Messe Niirnberg

Wall construction

D We will use a pre-fabricated stand/stand system or an
individually construction stand. In case of a prefabricated
stand/stand system or individually constructed stand the
exhibitor is obligated to provide the closed sides of the
stand with an opaque, 2.50 m high partition wall system.

If there is no choice, it will be ordered:

Basic partition wall [071/WOCW]

(Octanorm, coated white) € 42.00/Ifm

Flooring
D We will lay our own/hired flooring or will place a
separate order via the Online Service Center.
If there is no choice, it will be ordered:
Carpetiﬁ - basic (Green Expo € 14.00/m?
Colour: || anthracite [39GE7005] || signal red [39GE3020]

[l azure [396E5002] ] green [39GE6016] ] grey [39GE7037]
If there is no specific selection, there will be a grey floor carpet
automatically.

For missing or damaged (by screwing, nailing, use of aggressive adhesives) rental goods, the exhibitors will be invoiced at '

the replacement price.

| |
All prices exclude VAT.
Complete stand offers (exclusive stand space)
1. [ Basic [01STPBAJ: € 64.00/m?

Example row stand

Electricity supply 230 V/16 A incl. power consumption and
1 spotlight each 4 m?
*  Wall system/height 250 cm, panels white/supports
* Head panel, white/28 cm, on the open sides
e Carpet, Fair-Rips, incl. laying and disposal
Colour selection: [0 grey [ anthracite Jred [ blue [ green

Stand area, media fee, trade association contribution
and disposal, hygiene, energy & safety fee
are charged extra!

Example row stand

[l Comfort [071STPKO]:
e Electricity supply 230 V/16 A incl. power consumption and

1 spotlight each 4 m?

Wall system/height 250 cm, panels white/supports

Head panel, white/28 cm, on the open sides

Grid ceiling strip facing the corridor

Cabin (1 x 1 m) with lockable door

Conference set - 1 table with 4 chairs

Information counter, lockable

Carpet, Fair-Rips, incl. laying and disposal

Colour selection: [ grey [ anthracite CJred O blue O green

Stand area, media fee, trade association contribution
and disposal, hygiene, energy & safety fee
are charged extra!

€ 102.00/m?

Example end of row stand

L] Exclusive [01STPEX]:
* Electricity supply 230 V/16 A incl. power consumption and

1 spotlight each 4 m?

Stand partition walls, white in aluminium frame construction

Booth (1 x 1 m) with lockable door

Aluminium truss system, elevated, height: 350 cm

1 graphic panel 140 x 40 cm, white, on all open stand sides
1-colour company logo in foil plot

1 high table, diameter: 70 cm, white top

4 Zeta bar stools, black upholstery

Information counter, lockable

Carpet, Fair-Rips, incl. laying and disposal

Colour selection: [ grey Oanthracite Clred [ blue [ green
Stand area, media fee, trade association contribution

and disposal, hygiene, energy & safety fee
are charged extra!

€ 172.00/m?

] stand labelling with LOGO or lettering (applies to all 3 complete stands):

¢ If no selection is made by 04.12.2026, grey carpeting and lettering will be determined according to the

registration.

City Date

Company stamp and authorised signature
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The Hospitality Fair
January 17-19, 2027

Complete stand offers (including stand space) Messe Niirnberg

4.

L] LiquidArea [LAx] [] Kaffee Résterei [ROSTx] L1 HOGAnovum [HNx]
Booked stand space included:

[J4m2 € 1,089.00 [16m2 € 1,425.00 [ I8 m2 € 1,725.00 []12m2 € 2,085.00
¢ Stand partition walls [01WINDI]

e Carpeting, incl. laying and disposal, (carpet colours: LiquidArea turquoise, Kaffee Rosterei brown,
HOGAnNovum grey)

Counter, white, approx. 100 cm wide, 50 cm deep, lockable [01TKMEAW]

2 bar stools, black [01BHZS]

Obligatory media fee [01MEPAUS] incl. Guest card flat rate

Disposal, hygiene, energy & safety fee [ENTSORG]

Trade association contribution JAUMAH]

Exhibitor passes (2 passes for 4 to 8 m?/3 passes for 12 m2 [DAKL])

Targeted press work and marketing for the theme area

D We order Counter sticker/s (bw or 4C) with our logo [01DTKFOL] € 65.00/each

L] Bierquartier j01sPBIER]: ] Weinlaube [01SPWEIN]: € 2,970.00
* 16 m? stand area with beer stand incl. assembly and dismantling

Carpeting, incl. laying and disposal, colour green (beer)/red (wine)

OSB back wall (2.50 m high) [01WINDI]

Counter white, approx. 100 cm wide, 50 cm deep, lockable [01TKMEAW] incl. counter panelling [01DTKFOL]
Stand panel [01BLENLO]

Shared scullery [01KABINE]

Obligatory media fee [01MEPAUS] incl. Guest card flat rate

Disposal, hygiene, energy & safety fee [ENTSORG]

Trade association contribution [AUMAH]

2 exhibitor passes [DAKL]

Targeted press work and marketing for the Bierquartier/the Weinlaube

L] Food truck stand space [PACHT.]: 5% of net sales
With direct sale of food and beverages

Obligatory media fee [01MEPAUS] incl. Guest card flat rate

Disposal, hygiene, energy & safety fee [ENTSORG]

Trade association contribution JAUMAH]

Carpeting, anthracite, incl. laying and disposal [01BINDI]

Technical services such as electricity and water must be ordered for a fee via the
Online Service Center.

City

Date Company stamp and authorised signature
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A. HOGA

The Hospitality Fair

. . . . . . January 17-19, 2027
More information concerning your participation Messe Niirnberg

In the following you have the possibility to give us more details concerning your preferred
stand positioning. Thank you for your understanding that we cannot always accommodate

every request.

Stand positioning:
L] we were happy with our stand positioning in 2025 and would like to reserve this again (if possible).

] We were happy with our stand positioning in 2025, but we would like to request a larger/smaller stand area

(please underline applicable). m x m = m?

[] We were not happy with our stand positioning in 2025 and would like to get an alternative proposal
(please enter comments and preferences below).

] We did not have a stand in 2025.

Positioning preferences:

|:| We would like to be positioned in the environments of the following companies:

|:| We would not like to be positioned in the environments of:

] We ware planning a joint stand with the following companies:

Other comments and preferences:




Marketing order

The full range of marketing activities can be found
in the Online Service Center.

¢
HOGA

The Hospitality Fair

January 17-19, 2027
Messe Niirnberg

Status: 03.03.2025 - Changes and errors excepted.

1. Social media posts
|:| ISocial media post on the trade fair channels [0TMESMP]

€ 190.00

Please send the above-mentioned information and graphics, as well as the links to your social media channels

(if available) to socialmedia@afag.de by 13.11.2026.

2. Web banner on the website of the fair [01MEBANN]

D Banner package, consisting of one banner each on the start &
on the visitor side of the trade fair website, each in rotational assignment

Please send us web banners (as JPG, PNG or as GIF with 72dpi)
in the following dimensions with the desired links to marketing@afag.de:
300x250px (home banner), 468x60px (visitor banner)

3. Advertising in the visitor newsletter

D Banner advertisement + advertising text in a visitor newsletter [0TBANNL]

[]a4. Logo package - become a top exhibitor
and be at the top of the directory! [01MELOGO]

* Coloured company logo in the online exhibitor directory
* Coloured company logo in the digital hall plan of the Visitor Guide

Please send us your logo in as high a resolution as possible to marketing@afag.de.

5. Extended entry in the online exhibitor directory [01VEEEOA]
D Product descriptions with picture/video
D Contact person with contact details & picture
D News (company presentation, current press information, etc.)
D Events (lectures, product demonstrations, autograph sessions etc.)
D Coupons/vouchers/promotions for visitors to redeem at the exhibition stand
D Job offers

6. Advertisements in the Visitor Guide (free visitor brochure on site at the fair)

Special pages with bleed (4c): Advertisements (4c):

[] Inside front cover || [ 1/2 page
(W 105 mm x H 180 mm + 3 mm) - (W98 mm x H 80 mm) 4c
[0TMEV2]: € 1,560.00 [0TMEV12Q] € 645.00

|:| Outside back
(W 105 mm x H 180 mm + 3 mm)
[0TMEVA]: €1,999.00

Advertisements (4c):

(] 1/1 page
(W 105 mm x H 180 mm) 4c
[0TMEV11] € 1,055.00

Order until: 20.11.2026
Print data delivery until: 27.11.2026 to marketing@afag.de

7. On site at the fair
D Roll-up space in the entrance/transition area [01MEINRO]

D Walking act/promoter (fee valid for max. 2 promoters) [0TMEWALK]
Please send your planned concept to marketing@afag.de for approval.

All prices exclude VAT.

€290.00

€ 290.00

€ 190.00

__ each € 60.00
__ each € 60.00
____each € 60.00
____each € 60.00
___each € 60.00
___each € 60.00

Advertisements (4c):

p L] 1/4 page
— (W 46 mm x H 80 mm) 4c
[0TMEV14] € 505.00

€ 250.00
€ 1,200.00

City Date

Company stamp and authorised signature
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Commodity group index

Please tick up to three product groups below free of charge. Each additional

product group will be charged at € 55.00. [01VEEWVZ]

Your basic entry (company, hall, stand number) will then be published under the

selected product groups.
(See form E2 "Special Exhibition Terms and Conditions of AFAG" point 8.1)

¢
HOGA

The Hospitality Fair

January 17-19, 2027
Messe Niirnberg

Status: 03.03.2025 - Changes and errors excepted.

Company Hall Stand no.
Phone Contact person
E-mail
1 Kitchen equipment 1.4 Preparation
1.1 Cooking equipment [] 1.41 Cooking accessories
[J 111 Work benches []1.42 Knifes
L1112 Baking ovens and pizza ovens [] 1.4.3 Pasta machines
[] 113 Bain-maries L] 1.4.4 Portioning appliances and machines
[]114 Frying and grilling equipment []1.45 Cream whipping and blowing machines
[] 115 Combination steamers []1.46 Saladand vegetable washing machines
[111.6 Cook & Chill E 1.4.7 Peeling and cutt.ing machines
[]11.7 Steam cookers 0 1.4.8 Ice cream mgchlnes
[] 11.8  Fume extraction hood 149 Dough rnachmes )
] 1.410 Packaging and sealing systems
L] 11.9 Grease separator O
[] 1110 Butcher’s equipment and accessories 1411 Scales
O o o quip ] [1 1.412 Food processing machines
1111 Liquid gas machinery [ 1.413 Brewing and distilling equipment
L] 1112 Deep-fryers and accessories
[J 1143 Automatic cookers 1.5  Buffet and beverage equipment
[] 1114 Gastronorm containers [] 151 Buffet systems
[ 1115 Hot-air steamers 1152 Dispensers
L] 1116 Stoves/cookers []153 Espresso machines
[] 11.17 Induction cookers and accessories [] 154 Flambé and serving trolleys
[] 1.1.18 Iso transportation containers [] 155 Beverage and bottle cooler
[] 11.19 Kitchen equipment and machinery [11.5.6 Drinks machines
[ 1.1.20 Microwave ovens % 1.5.7  Coffee mgchlnes
[]11.21 Smoker 0 1.5.8 qufee' grinders
L] 11.22 Gooking utensils O 1'2.190 glrlr:lf Kﬁiﬁ:ﬁ?m d batch
11, . . . 5. i i i ystems and batcher
1.1.23 Ther.mal bridges, warming appliances and (] 1541 Food dispensing devices
n hefatlng plates ) ] 1512 Transport equipment
1.1.24 Grills and waffle irons 11513 Vending machines
L] 11.25 Bar equipment
2 Facility management
0 1.2 Refr.lgeratlon _ []21  Waste disposal systems
1.21 Refrigerators, cooling tables and deep freezers []o22 Ventilation and extraction systems,
[]1.22 Refrigerated display cases and counters air conditioning
[]1.23 saladetten [] 2.3  Ironing machines and rotary ironers
[] 1.24 cCold and freezer rooms []24 Heating technique and energy management
[] 1.2.5 Shock freezers and blast chillers 25 Key issuing systems and hotel key chains
[11.2.6 Ice cube makers L] 26 Insect repellent and pest control
[] 1.2.7 Refrigerated vehicles and trailers L] 2.7 Cleaning equipment
[]2s Locking and security systems
1.3 Dishwasher and polishing technology [l 29 Launc.iry equment and accessories
) e . L] 210 Washing machines and laundry dryers
L] 1.31 Cutlery washing and polishing machines (1211 Water treatment
E 1.3.2 D!shes, glass and storage baskets [ 212 Signposts, signs, guidance systems and
1.3.3 Dlshwasher.s . . parking technology
[] 134 aGlass washing and polishing machines [] 2143  Elevator technology
[J 1.35 Detergents [] 214 Robots for HoReCa
[] 1.36 Sink units L] 215 Charging solutions
] 1.3.7 Pot washing machines [ 216 Property management



Commodity group index

¢
HOGA

2 (Continued)
The Hospitality Fair
January 17-19, 2027
Messe Niirnberg
@ 3 Fur_nlshlpg _and equipment L] 4113 Dairy products
[ 0 3.1 Furniture, lighting, tablgwgre (] 4114 Pasta
L | 38.1.1 Restaurant and bar furnishings (] 4115 Fruits
Ll 3.1.2 Lighting technologies and PA systems [] 4116 Oils and fats
Ll 3.1.3 Beds and mattresses [] 4117 Sauces and sou
. : A ps
LI 3.1.4 Decoration materials [] 4118 Frozen foods
LI 3.1.5 TV and entertainment systems 0 4'1‘19 Snacks and nibbles
L | 3.1.6 Curtains and fabrics for upholstery O] e
[ ] 31.7 Glassware and glasses 41.20 Gash & Carry Markets
Ll 3.1.8 Hotel room furnishings and upholstered furniture [ 41.21 Delivery services
L1 3.1.9 Interior finishings and shop fitting
[] 31.10 Children’s and baby’s furniture, play areas and 4.2 Beverages and luxury foods
. accessories L] 4.21 Soft drinks
L 3.1.11 Minibar [] 4.2.2 Beer and beer mixed drinks
LI 3.1.12 Porcelain, dishes and cutlery (1423 Fruit juices, nectars and smoothies
L | 3.1.13 Safes (] 424 Coffee
LI 3.1.14 Chairs and tables [] 4.25 Cocoa and drinking chocolate
LI 3.1.15 Carpeting and flooring . [] 4.2.6 Mineral, healing and table water
L1 3.1.16 Disposable items (dishes, cutlery, packaging, [] 4.2.7 Mixed drinks, cocktails and energy drinks
— napkins) _ [] 4.2.8 Sparkling wine and champagne
L | 3.1.17 Reusable items (dishes, cutlery, trays) []429 Spirits
LI 3.1.18 Supplements and accessories (1 4210 Tea
LI 3.1.19 Play equipment and gambling machines O] .
3.1.20 Electrification 4.211 Wine
- L] 4212 Beverage wholesalers
3.2 Outdoor gastronomy [] 4.213 Tobacco products and accessories
L1 3.21 Beer garden and terrace furniture
LI 3.2.2 Awnings, sunshgdes and wind screen systems 5 Services and organisation
—= 323 Playground de.s.'gn 5.1 Information, communication and process
Ll 3.2.4 Tents and pavilions
Ll 3.2.5 Winter gardens and glass roofs H technology
L] 3.2.6 Terrace heating devices n 511 Cashless payment systems
Ll 3.2.7 Sales vehicles and trailers 5.1.2  Data and information systems
| 3.2.8 Delivery vehicles, vans []51.3 Internet and multimedia
[]514 POS systems
__ 3.3  Bathroom, fitness, wellness [] 51.5 Conference and seminar technology
L 3.3.1 Bathroom accessories [] 51.6 Control and accounting systems
Ll 3.3.2  Bathroom furniture ) [] 51.7 Quality management systems
LI 3.3.3 Fltr_1ess and massage equipment []51.8 cCash registers
L! 3.3.4 Hair and hand dryers , [] 51.9 Reservation and booking systems
[j 335 Sarptary equipment and accessories [] 5110 Telecommunication systems
3.3.6 Swimming pools, saunas, solariums, whirlpools [] 5111 ERP systems
- and spas o o .
L | 8.3.7 Soap and paper towel dispensers E gné \é\ﬁlttvigfewallets and accessories
LI 3.3.8 Wellness products and room scents o
L1 3.3.9 Toilet article
5.2 Sales promotion
3.4 Laundry []5.21 Outdoor advertising
L | 3.41 Professional clothing []5.22 Lettering and display systems, advertising stands
Ll 3.4.2 Bed feathers, down, blankets and pillows [] 5.2.3 Hotel brochures
L | 3.4.3 Bed linen [] 5.2.4 Menus and drinks lists
L | 3.4.4 Towels O 525 Advertising material
L | 3.4.5 Table linen
5.3 Services
4 Food and beverages [] 5.31 Further education
441 Food []53.2 Energy consulting
[;| 411 Bakery products and confiserie l:] 5.3.3 Financial services and insurances
Ll 41.2 Organic products []5.3.4 Property and kitchen planning
LI 4.1.3 Convenience food products L] 535 Cleaning and hygiene service
L | 41.4 Desserts, ice cream and sweets L] 536 Management and marketing consultancy
L1 4.1.5 Delicatessen []53.7 Laundry service and laundry hire service
L | 41.6 Finger food [] 5.3.8 Personnel agencies and temporary employment
Ll 4.1.7 Fish and seafood L] 5.3.9 Logistics services
L] j}g '\B/Ieatk?nd sauzages [] 5.310 Vehicle fleet management
L1 4.1. reakfast products
= 31 1? \If|eegr§;a§:1?jségﬁ;r§ss, salads, dressings and dips (] 5.4 Associations, organisations, media, publishing
LI 41.12 Potato products []s55 Special areas and stages
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HOGA 2027

Exhibition Center Nuremberg
17" -19" January 2027

Exhibiting is governed by the following
special terms and conditions for exhibitions

and the general terms and conditions for

exhibitions of @EIL.

Further regulations are contained in the
Online Service Center for HOGA 2027 .
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Special trade fair conditions of
2 AFAG Messen und Ausstellungen GmbH

¢
HOGA

The Hospitality Fair

January 17-19, 2027
Messe Niirnberg

1. Venue, duration openmg hours:

The HOGA will be held on gunday, 17 January till Tuesday, 19* January
2027 in the Nuremberg Exhibition Center. It will be open ever% day from
10 am to 6 pm, entrance for guests till 5 pm. Admission for exhibitors from
8.00 am to 7 pm.

2. Advertising panels:
We are happy to offer you an advertising panel inside the trade fair if
required. A plan is to be submitted.

3. Terms of payment:

The first half of the invoiced amount is due 30 days after the invoice date,
the second half by 21 September 2026. After 21 September 2026 issued
invoices are immediately due for payment. Place of payment and place of
jurisdiction - also for the collection procedure - is Nuremberg.

4. Trade association contribution:

To safeguard the interests and concerns of both the industry sectors
exhibiting at trade fairs and exhibitions and the organizers, as well as for
the purposes of quality assurance for the trade fair location of Germany,
exhibitors will be levied a trade association contribution to support the
work of the German trade fair industry’s trade associations. The trade
association contribution is levied by and for the AUMA (Association of the
Ger;ﬁlmaRUT,{'Aage Fair Industry), calchated by the organizer and paid directly
to the .

5. Assembly:

Beginning of assembly: Wed., 13 Jan. 2027, 7 am
Constructive stand assembly until: Sat., 16 Jan. 2027, 4 pm
Work in the finished exhibition stand until: Sat., 16 Jan. 2027, 6 pm

You can find out definitive set-up times at our Online
Service Center (changes are possible).

The assembly time can only be brought forward with written agreement.
For reasons of traffic management time-limited passes are issued on
receipt of a deposit.

Columns, wall projections and technical equipment are part of the stand
space and are taken into account in the bill.

If stand assembly has not been started by mid-day on the day before the
start of the trade fair, the stand will be assembled at the expense of the
exhibitor, unless otherwise ordered. Claims for damages cannot be assert-
ed by the hirer.

High-quality exhibition-wall-systems can be ordered by use of the Online
Service Center and will be charged accordingly.The hall floors, the hall con-
struction, columns and fixtures must not be painted or decorated. The pip-
ing and fire-protection equipment must be accessible at all times. All mate-
rials used must be flame resistant.

Any exceeding of the installation height of 250 cm must be reported to the
exhibition management independently of regulatory requirements and be
approved by them in advance. The stand limits must in no way be exceeded.
Each hall stand must be fully fitted out with a uniform flooring. If no ready-
made or system stands with fascia boards are available, it is recommended
that a fascia board is attached.

The stand configuration and type and content of advertising are subject to
restrictions. Sound and optical advertising media, in each case, must be
applied for and authorized. All legal trade regulations - especially price
marking - must be observed.

6. Dismantling:
Start of dismantling: Tuesday, 19" January 2027, 6 pm
End of dismantling: Thursday, 21 January 2027, 6 pm

You can find out definitive disassembly times at our Online
Service Center (changes are possible).

Stands which have not been dismantled or exhibited articles which have
not been taken away after the specified end of the dismantling period, will
be removed at the exhibitor’s risk and cost and stored with costs.

The stands and material hired by the contracted companies are to be
returned undamaged.

Damage to the fabric of the building, the technical equipment and the
premises is to be reported immediately to the exhibition management. The
exhibitor is liable for this.

7. Passes:

Each exhibitor will receive exhibitor passes for the stand staff as well as for
the service personnel in proportion to the stand size. The number of
exhibitor passes provided will be 2 passes for stands up to a size of 10 m2
and, if necessary, 1 additional pass free-of-charge for every additional full
10 m?2 of stand area in the hall and for each 50 m? of stand area on the open
air exhibition ground, however, not more than 10 passes as a maximum.
The right to free identity cards is subject to the exhibitor's compliance with
his payment obligations.

If it can be sufficiently substantiated that additional passes are required, up
to half of the number of cost free passes received can be provided against
payment of a fee. In case of misuse the pass will be withdrawn without
compensation. For the time of stand setup and dismantling the right to issue
work passes is reserved.

8. Media fee/trade fair publications:

8.1 Media fee

A media fee of € 550.00 will be included on the invoice together with the

stand rental fee. The media fee (registration before press deadline) in-

cludes the following:

* Transfer of the company address and contact details, as well as hall and
stand number to the online exhibitor directory.

*one entry (with company name, contact details, hall, stand number) under
one product group in the List of Goods. Each additional entry will be
charged at € 55.00.

* Guest card flat rate

Inclusion of the data (depending on the procedure used) is based on

either alternates or accumulations for the following:

* The official trade fair publication (e.g., Visitor Guide, etc.)

*The online catalogue on the Internet

8.2 Trade Fair Publications

To the extent that an official catalogue or other publication is provided for

the trade fair or a database of the exhibitors is uploaded to the Internet,

the following rules will apply:

*The entries will be made based on the information provided by the
exhibitor in the registration documents. The exhibitor is exclusively
responsible for the correctness of the information that he provides. The
AFAG will accept no responsibility whatsoever for this. The same applies
to additional orders placed with the publisher by the exhibitor.

*The AFAG expressly points out that, with the exception of the publisher
named by the AFAG, no third parties whatsoever, and also no other pub-
lishers are commissioned or will be commissioned with the preparation
of trade fair publications and exhibitor directories - in particular after
the trade fair has been held. If such offers should be received by the
exhibitors, these are initiated by third parties which have no relationship
to the AFAG whatsoever.

The event organizer will transmit the contact data of the exhibitors to the

relevant media partners for the purpose of offering announcements

pertaining to the trade fair. (Trade fair special pages/collectives, text and
picture.)

9. Online Service Center:

All services and options for your stand equipment can be booked via our
Online Service Center. You will receive the login details for this from mid-
October 2026. The technical guidelines, construction regulations and
house rules listed there are an integral part of the contract.

10. Disposal, Hygiene, Energy & Safety Fee:

The disposal, hygiene, energy & safety fee is shown separately on the invoice for
the stand. This fee covers additional preventative hygiene, energy & safety mea-
sures (exceeding the general security obligations for events) as well as the dis-
posal of waste in a legally prescribed fashion.

The additional preventative hygiene, energy & safety measures aim to avert
potential external risks for exhibitors and visitors.

Separately from the flat rate, the respective exhibitor is also obliged, in accor-
dance with the applicable statutory regulations (e.g. the Commercial Waste
Ordinance), to avoid waste and to sort waste into recyclable materials (paper
and cardboard, glass, plastics, metals, wood, textiles, organic waste). The dis-
posal of hazardous waste and toxic substances, as well as exceptionally high
quantities of waste, will be charged for in addition to the flat fee.

11. Selling:

The distribution of samples, food and beverages for consumption on the
premises must be approved by the exhibition management and has to be
quit irrevocably at 6 pm.

12. Draws, etc.:
Tombolas, competitions, quizzes, raffles, the giving of promotional free
gifts, among other things, must not be carried for money or donations.

13. Insurance:

The exhibition management is not responsible for any damage or loss to
stand bodywork and exhibited goods. Insurance can be arranged by the
exhibition management for the exhibited goods and third parties under
favourable conditions via a framework agreement.

14. Smoking Prohlbltlon:

We point out that, at the time of the event, because of the legal situation in
force in the state of Bavaria, a ban on smoking must be observed and
implemented. The no-smoking legislation also applies in the catering
establishments in the halls and service areas.

Organiser:

AFAG Messen und Ausstellungen GmbH

Messezentrum 1, 90471 Nirnberg

Phone +49 (0) 9 11/9 88 33-0, Fax +49 (0) 9 11/9 88 33-500
E-mail: info@afag.de

Internet: www.afag.de

Registration court: Nuremberg HRB 651

CEO: Henning und Thilo Kénicke

Exhibition management:

AFAG Project Management

HOGA 2027

Messezentrum 1, 90471 Nirnberg

Phone +49(0) 9 11/9 88 33-540,Fax +49 (0)9 11/9 88 33-549
E-mail: info@hoga-messe.de

Internet: www.hoga-messe.de

&@HIP Member of Association of German Trade Fairs and
Exhibition Industry

Member of Society for Voluntary Control of

Trade Fair and Exhibition Statistics

WE MAKE FAIRS
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General

The following general trade fair and exhibition conditions from FAMA
Fachverband Messen und Ausstellungen e. V. (hereinafter: “GTFEC”) gov-
ern the legal relationship between the organiser of a trade fair/exhibition and
the respective exhibitor. With its application, the exhibitor acknowledges
these GTFEC, the "special trade fair and exhibition conditions" (hereinafter:
"STFEC") and an)éapplicable "house rules", which are valid for the respec-
tive trade fair/exhibition, as binding for itself and all employees working for it
at the trade fair/exhibition.

The GTFEC may be supplemented or amended by the STFEC valid for the
respective trade fair/exhibition. In the event of deviating provisions in the
resgec_tive _regulations, the following order of precedence shall ?:pEpCI’y:
» The individual contractual agreement takes precedence over the ST ;
+ the STFEC has priority over the GTFEC.

Any agreements deviating from the GTFEC and/or the STFEC must be
made in text form to be legally effective. An% general terms and conditions of
business of the exhibitor which conflict with the GTFEC and/or the STFEC
shall not become part of the contract, even if they have not been expressly
contradicted.

The organiser is entitled to demand payment for the provision of its services.
The remuneration of the organiser includes all main and ancillary services
provided by the organiser for the exhibitor for the execution of the event. The
remuneration for the main services can be seen from the application and
from the "special trade fair and exhibition conditions" and includes in partic-
ular the stand rent, planning and organisational services, the integration of
the exhibitor into the advertising concept of the trade fair/exhibition, the
mediation of event-related contracts with third parties, the provision of event-
related services and stand construction services to be provided by the organ-
iser. Additional costs for ancillary services provided at the request of the
exhibitor, such as in particular the provision of supﬁly systems required for
the purchase of gas, water, electricity, internet or other telecommunications,
additional stand construction services or the rental of furniture, are part of the
organiser's remuneration. Services provided to the exhibitor by third parties
in connection with the event are not part of the contractual obligations of the
organiser, nor are they part of the remuneration of the organiser, even if the
provision of these services was arranged by the organiser. The trade asso-
ciation fee shall be calculated net per square metre provided and shown sep-
arately on the total invoice for remuneration. The trade association fee is not
part of the remuneration of the organiser.

Registration
Registration for participation in the event is made using the legally signed
registration form. In the case of registration by usm%; an online form, the reg-
istration is also valid without signature by sending it to the organiser.
Any conditions and/or reservations made by the exhibitor in the course of
registration, such as the exact position of the stand or exclusivity in a product
%roup, are inadmissible and irrelevant for the conclusion of the contract.
hey shall only become legally effective if they are individually confirmed in
writing by the organiser before or at the time of conclusion of the contract.
The registration constitutes an offer by the exhibitor, to which the exhibitor is
bound until 8 days after the registration deadline announced in the STFEC,
at the latest until 6 weeks before the opening of the trade fair/exhibition,
unless admission has been granted in the meantime. The exhibitor shall be
bound for 14 days by applications received after the closing date for applica-
tions or 6 weeks before the opening of the trade fair/exhibition.

Admission/conclusion of contract
Upon receipt of the confirmation of admission or the invoice by the exhibitor,
by letter, fax or electronic transmission (e.g. b e—mail?, the contract between
the orqaniser and the exhibitor is concluded %ereina ter: "contract of partic-
ipation"). The organiser shall decide on the admission of the exhibitors and
the individual exhibits, if necessary, with the assistance of a trade fair/exhi-
bition advisory board or the trade fair/exhibition committee.
The organiser may exclude individual exhibitors from participation for objec-
tively justified reasons, in particular if the available space is insufficient.’If it
is necessary to achieve the purpose of the event, it may restrict the event to
certain groups of exhibitors, suppliers and visitors. Exclusion of competitors
may neither be demanded nor promised.
Ordinary termination of the participation contract is excluded, whereby the
right to extraordinary termination remains unaffected. In particular, the
organiser is entitled to provide extraordinarK termination of the participation
contract without notice for good cause if the conditions for the exhibitor's
admission subsequently cease to apply or are no longer fulfilled, and if the
exhibitor is in persistent default of payment despite two reminders. An impor-
tant reason is also given if the organiser determines that the execution of the
trade fair/exhibition is not economically reasonable due to lack of participa-
tion. In the event of an extraordinary termination for which the exhibitor is
responsible, the organiser is entitled to demand an amount equivalent to
50% of the remuneration as defined in item 1.4. as lump-sum compensation.
At the request of the exhibitor, its dismissal from the participation contract is
El)_ossiblejsee item 4.). The organiser is not obliged to do so.

he goods or exhibits to be exhibited must comply with the nomenclature of
the trade fair/exhibition. The exhibition of goods that have not been regis-
tered or approved is not permitted.

Release from the contract

If, in exceptional cases, the organiser grants a release from the contract after
binding registration or admission, the exhibitor shall pay 25% of the organ-
iser's remuneration (in accordance with item 1.4.) as compensation. In the
specific case, the exhibitor is expressly granted the right to prove that the
organiser has suffered no or lower damages.

ltem 4.1. does not exclude the assertion of a higher damage actually
incurred by the organiser. In this respect, the organiser has the right to
choose whether to claim the flat rate according to item 4.1. or the actual
damage incurred.

The application for release from the contract can only be made in writing. It
is only legally effective if the organiser also grovides its consent in writing.
The organiser can make the dismissal from the contract subject to the con-
dition that the allocated stand space can be used for other purposes. The
reallocation of the stand space to another exhibitor then corresponds to a
release from the contract.
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Force majeure

If, after conclusion of the contract, it becomes impossible for the exhibitor to
participate in the trade fair/exhibition due to circumstances for which neither
the organiser nor the exhibitor is responsible and which the exhibitor could
neither foresee nor avert, the exhibitor shall be entitled to dismissal from the
contract, whereby the provision of item 4.1. of these GTFEC shall apply
accordingly.

The organiser is entitled to cancel the trade fair/exhibition for good cause, to
postpone the trade fair/exhibition in time and/or space, or to shorten the
trade fair/exhibition. An important reason is given in particular if the execution
of the trade fair/exhibition becomes objectively impossible at the originally
set time due to an external unforeseeable event of force majeure that cannot
be averted even with the utmost care ‘force majeure event). An event of
force majeure shall be deemed equivalent to cases in which it becomes
objectively impossible to hold the trade fair/exhibition at the originally stipu-
lated time due to an official order, decree or measure for which neither the
orglalniser nor the exhibitor is responsible, or which is not under state or fed-
eral law.

In the event that the trade fair/exhibition is shortened for good cause in
accordance with item 5.2., the exhibitor shall only be entitled to a pro-rata
refund of the remuneration in accordance with item 1.4. if the shortening
results in the loss of more than 35% of the original duration of the trade
fair/exhibition.

In the event of cancellation of the trade fair/exhibition for good cause in
accordance with item 5.2., the organiser and the exhibitor shall be released
from their contractual obligations. The contract shall be rescinded, and the
organiser shall be entitled to demand from the exhibitor compensation for a
reasonable share of the costs incurred in preparing the event and compen-
sation for services already rendered. The amount to be paid by the exhibitor
in this respect shall be calculated on the basis of the costs already incurred
by the organiser up to the time of cancellation of the event, which shall then
be divided in the ratio of the stand space individually rented by the exhibitor
to the total net exhibition space. The amount thus determined may not
exceed 25% of the remuneration as defined in item 1.4.

In the event that the trade fair/exhibition is Eostponed in terms of location
and/or time for good cause in accordance with item 5.2., the contractual rela-
tionship shall continue to exist and the exhibitor shall remain bound by it. The
contract is deemed to have been concluded for the relocated trade fair/exhi-
bition. If the exhibitor E}rovides evidence that it is objectively impossible for it
to participate on the alternative date and/or place, the exhibitor shall be enti-
tled to be released from the contract, whereby the provision of item 4.1. of
these GTFEC shall apply according‘ljy.

In the cases of items 5.3., 5.4. and 5.5., the assertion of other claims for
damages is excluded for both contracting parties, unless these are based on
gross negligence or intent on the part of the contracting party claimed or its
vicarious agents.

If, as a consequence of one of the events described in item 5.2., the execu-
tion of the trade fair/exhibition is subsequently made subject to compliance
with public law requirements, the restrictions associated with the implemen-
tation of these requirements do not entitle the exhibitor to reduce the remu-
neration of the organiser or to withdraw from the contract.

Stand allocation

The stand allocation is made by the organiser according to aspects given by
the concept and the trade fair and exhibition theme, whereby the date of
receipt of the application is not decisive. The stand allocation will be commu-
nicated to the exhibitor in text form, including the hall and stand number.
Sﬁemal wishes of the exhibitor will be taken into account as far as possible
when allocating the stand; however, there is no legal obligation to do so.
The organiser Is entitled to change the registered area for conceptual rea-
sons. In particular, the area may be changed in order to achieve the specified
minimum dimensions of the stand and must otherwise take the interests of
the exhibitor adequately into account.

Complaints by the exhibitor against the stand allocation must be made in text
form within 8 days of receipt.

The exhibitor must expect that for technical reasons a minor restriction of the
allocated stand space will be necessarY. This restriction may not exceed 3%
of the stand space and does not entitle the exhibitor to a reduction of the
remuneration. This does not apply to stands expressly registered as finished
or system stands. The organiser reserves the right to relocate the entrances
and exits, the emergency exits and the passageways.

A relocation of the stand area after the stand allocation has been carried out
and completed may only take place for compelling reasons. The organiser
must allocate a stand area of equal value to the exhibitor concerned as a
replacement. In this case, the exhibitor is entitled to object to the newly allo-
cated stand area within 8 days of receipt of the notification of the relocation,
in accordance with item 6.4. An exception to this is the relocation of a stand
by a few metres in the same hall.

If, in cases covered by item 6.6., it is not possible for the organiser to allocate
a stand area of as eth)laI value as possible to the exhibitor concerned as a
replacement, the exhibitor shall be entitled to withdraw from the contract. In
this case, the remuneration already paid in accordance with item 1.4. must
be refunded to the exhibitor, whereby the right to assert claims for damages
is otherwise excluded. The withdrawal must be made in text form.

All other subsequent changes to the stand allocation, e.%. with regard to the
type or dimensions of the stand, shall be notified by the organiser to the
exhibitor concerned without delay.

If the organiser is entitled to use the stand space for other purposes after the
stand allocation has been made in accordance with the STFEC or these
GTFEC, it is at the free discretion of the organiser to decide how to carry out
this utilisation in the interest of the overall appearance of the event and the
interests of the other exhibitors. In particular, it may, with the consent of other
exhibitors, relocate them to the unoccupied stand area or fill the stand dec-
oratively in some other way. In this case, the exhibitor to whom the space
was originally allocated shall not be entitled to a reduction of the remunera-
tion. The costs incurred for decorating or filling the unoccupied stand shall be
borne by this exhibitor.

Reprints of this publication or any parts thereof are not permitted.
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7. Transfer of the stand to third parties, sale for third parties,

co-exhibitors

7.1 The exhibitor shall not be entitled to transfer the stand space allocated to it
to third parties, either in whole or in part, free of charge or in return for pay-
ment, or to exchange it with another exhibitor without the prior express con-
sent of the organiser in text form.

7.2 The inclusion of a co-exhibitor is only permitted if it has been registered by
the exhibitor before the event and approved by the organiser in text form.
The main exhibitor and the co-exhibitors of a stand must name a joint repre-
sentative in the application. Notifications and declarations made by the
organiser to the named representative are deemed to have been made and
received bg all co-exhibitors. In the event of the admission of co-exhibitors,
all co-exhibitors are jointly and severally liable for the remuneration of the
organiser.

7.3 The representation of additionally represented companies, which have eco-
nomic goods presented on the stand of an exhibitor without their own per-
sonnel, is only permitted if this has been registered by the exhibitor prior to
the event and approved by the organiser in text form. Additionally repre-
sented companies must be marked as such in the list of exhibitors.

8. Paxment terms
Of the remuneration to be paid by the exhibitor to the organiser, 50% shall

be paid within 30 days of the invoice date, the remainder up to 6 weeks

before the opening, unless otherwise agreed in writing or stipulated in the

"special trade fair and exhibition conditions".

8.2 g)voi?es issued later than 6 weeks before opening are payable in full imme-

iately.

8.3 After che due date, the organiser is entitled to charge interest on arrears. This
is based on the legal provisions of § 288 BGB. The organiser reserves the
right to prove higher damages caused by delay. )

8.4 The organiser can dispose otherwise of unpaid or mcompleteli/1 paid stands
within the meaning of item 6.9. after unsuccessful reminder with appropriate
notice. In this case, it may refuse to hand over the stand and issue the
exhibitor passes.

8.5 For all unfulfilled obligations and the resulting costs, the organiser is entitled

to a lien on the trade fair/exhibition objects brought in. The organiser is not

liable for any damage or loss of the p edged objects through no fault of its
own and may sell them on the open market after giving written notice. It is
assumed that all objects brought in by the exhibitor are t|

erty of the exhibitor.

9. Design and equipment of the stands

9.1 The name and address of the stand owner must be displayed on the stand
in a way that is recognisable to everyone for the entire duration of the event.

9.2 The exhibitor is responsible for equipping the stands within the framework of
the uniform construction provided by the organiser, if applicable.

9.3 If the exhibitor builds its own stand, it may be required to submit dimension-
ally accurate designs to the organiser for approval before work begins. The
use of prefabricated or system stands must be expressly noted in the appli-
cation. The companies commissioned with the design or construction shall
be notified to the organiser.

9.4 Exceeding the stand limits is not permitted in any case. Exceeding the pre-
scribed construction height requires the express permission of the organiser.

9.5 The organiser can demand that trade fair/exhibition stands whose construc-
tion has not been approved or which do not comply with the exhibition con-
ditions be changed or removed. If the exhibitor does not comply with the
request, the removal or alteration may be carried out by the organiser at the
expense of the exhibitor. If the stand must be closed for the same reason,
there is no entitlement to reimbursement of the fee.

10. Advertising

10.1 Advertising of ‘any kind, in particular the distribution of advertising material
and printed matter and the addressing of visitors, is only permitted within the
exhibitor's own stand.

10.2 The operation of loudspeaker systems, music/photo presentations and AV
media of any kind — also for advertising pug)oses — by the exhibitor requires
the express permission of the organiser and must be registered in good time
in advance.

10.3 In the interest of maintaining orderly trade fair/exhibition operations, the
demonstration of machines, acoustic equipment, Bhotographic equipment
and fashions, also for advertising purposes, may be restricted or revoked
even after permission has already been granted.

11. Installation ] . .

11.1 The exhibitor shall be obliged to complete the stand within the periods spec-
ified in the "special trade fair and exhibition conditions". If construction of the
stand has not begun by 12 noon on the day before the opening, the organ-
iser may dispose of the stand otherwise in accordance with item 6.9. Claims
for damages by the exhibitor are excluded in any case.

11.2 Complaints about the location, tzpe or size of the stand made by the
?qulf)ltor during construction must be notified to the organiser immediately in
ext form,

11.3 All materials used for construction must be flame resistant.

12. Operation of the stand

12.1 The exhibitor is obliged to occupe/ the stand with the registered exhibits for
the entire duration of the trade fair/exhibition and to keep it manned with
competent personnel.

12.2 Cleaning of the stands is the responsibility of the exhibitor and must be car-
ried out daily after the end of the trade fair/exhibition. The organiser is
responsible for cleaning the rest of the site, the other parts of the hall and the

e unrestricted prop-

aisles.
12.3 It is the exhibitor's responsibility to operate its stand in a sustainable manner
and to avoid rubbish and waste. The ?uidelines for the disposal concept of
tSh_FF%rganiser and for the handling of garbage and waste result from the

12.4 All exhibitors are obliged to show consideration for each other, for the organ-
iser and for the visitors during the course of the trade fair/exhibition, as well
as during assembI%/ and dismantling. The organiser is entitled to set up pre-
cise regulations in the STFEC and/or the "house rules" to ensure mutual con-
sideration and to take appropriate measures, up to and including extraordi-
nary termination of the Farticipation contract, if an exhibitor persistently vio-
lates the requirement of consideration after prior warning.

13. Dismantling

13.1 No stand may be completely or partially vacated before the end of the trade
fair/exhibition. Exhibitors who violate this rule forfeit a contractual penalty to
the organiser in the amount of half the net remuneration. Further claims for
damages remain unaffected.

13.2 The trade fair/exhibition objects may not be removed after the trade fair/exhi-
bition has ended if the organiser has asserted his lien. If the trade fair/exhi-
britioln objects are nevertheless removed, this shall be deemed a breach of
the lien.

-
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13.3 The exhibitor shall be liable for damage to the floor, walls and the material
provided. The trade fair/exhibition space must be returned in the condition in
which it was taken over, at the latest by the date set for completion of dis-
mantling. Any material, foundations, excavations and damage must be prop-
erly removed. Otherwise, the organiser is entitled to have this work carried
out at the expense of the exhibitor.

13.4 Stands not dismantled after the date set for dismantling or exhibition objects
not removed will be removed by the organiser at the expense of the exhibitor
and stored with the exhibition forwarding agent, excluding liability for loss
and damage.

14. Connections
14.1 The general lighting of the event area as a whole shall be provided by the

organiser.

14.2 If t%e exhibitor wishes to have supply connections for electricity, water, com-
ressed air or gas, these must be announced at the time of registration.
nstallation of the connections and actual consumption shall be at the

expense of the exhibitor. In the case of ringblines, the costs will be shared
proportionately among the participating exhibitors.

14.3 All installations, in particular all installations of connections, may only be car-
ried out by companies approved by the organiser. Unless otherwise provided
for in the STFEC, these companies receive all orders through the mediation
of ;t]hg_ organiser and perform their services directly for and on account of the
exhibitor.

14.4 Connections and equipment which do not comply with the relevant regula-
tions, do not have the necessary tests and/or certificates or whose consump-
tion is significantly higher than reported, can be removed or put out of oper-
ation by the organiser at the exhibitor's expense.

14.5 The exhibitor shall be liable for all damage caused by the use of connections
that have not been registered and/or have not been made by companies
approved by the organiser. The organiser shall not be liable for'interruptions
or fluctuations in performance of the electricity, water/wastewater, gas and
compressed air supply.

15. Security

15.1 The general surveillance of the site and the halls in the form of access and
entry controls is the responsibility of the organiser, without liability for loss or
damage to stand construction material and/or exhibits.

15.2 The exhibitor itself is responsible for the supervision and guarding of the
stand. This also applies during the construction and dismantling periods.
Special guards, e.g. at night-time, are permitted with the approval of the
organiser.

16. Liability ) o i

16.1 The organiser and its employees and vicarious agents are not liable for dam-
a%e resulting from slightly negligent breaches of duty.

16.2 This does not apply to damage resulting in loss of life, physical injury or
health impairment or voidance of guarantees as well as claims under the
Product Liability Act.

16.3 Furthermore, liability for the breach of obligations, the fulfilment of which is
essential for the proper execution of the contract and on the observance of
}Nhicl‘gj the exhibitor may regularly rely (cardinal obligation), remains unaf-
ected.

16.4 In the cases of items 16.2. and 16.3., the organiser is liable in accordance
with the statutory provisions. In the event of a breach of a cardinal obligation
within the meaning of item 16.3., the liability of the organiser is limited to fore-
seeable, typical damage, excluding liability for consequential damage.

16.5 Exhibitors” are strongly advised to insure their trade fair/exhibition objects
and their liability at their own expense.

17.Image rlghts and other industrial pro_pertY rights

17.1 Commercial photography, drawing and filming within the trade fair/exhibition
site is only permitted to companies and persons authorised by the organiser.

17.2 Any photo coverage of the trade fair/exhibition in the press, radio and digital
media requires prior accreditation by the organiser. .

17.3 The organiser is entitled to produce photographs, drawings and film record-
ings for the purposes of self-promotion during the event. The publication of
illustrations of individual exhibits requires the prior consent of the exhibitor.

17.4 All advertising and press materials (logos, photographs, plans, etc.) provided
by the organiser may only be used for the purpose of the exhibitor's own
advertising with its participation in the trade fair/exhibition or for the purpose
of repomng in the press, radio and digital media.

17.5 It is prohibited to show exhibits which violate the .cog rights, trademark,
design, patent or other industrial property rights applicable at the location of
the trade fair/exhibition. In the event of a proven violation of the above pro-
vision, the organiser is entitled to terminate the contractual relationship in
accordance with item 3.3. for good cause.

17.6 If the organiser is directly held liable by the owner of an industrial property
right which is infrinﬂec_ﬂ by an exhibit of an exhibitor, the organiser can
demand that the exhibitor indemnify the organiser against the costs of its
legal defence in this regard.

18. Domiciliary rlghts

18.1 During the eveént, the organiser exercises the sole domiciliary rights on the
trade fair/exhibition site and may issue house rules.

18.2 Exhibitors and their employees may only enter the grounds and halls at the
times specified in the STFEC on a daily basis and must have left the halls
and grounds at the latest at the corresponding times. . .

18.3 An extension and/or shortening of the times according to item 18.2. is possi-
ble in individual cases with the prior consent of the organiser. It is prohibited
to spend the night on the grounds.

19. Limitation period

19.1 Exhibitors' claims against the organiser are subject to a limitation period of
one year, beginning at the end of the month in which the last day of the trade
fair/exhibition falls.

19.2 All claims of the exhibitors against the organiser must be asserted in text
form within a preclusive period of six months, beginning at the end of the
month in which the last day of the trade fair/exhibition falls.

19.3 The provisions of the above two paragraphs shall not anIy if the organiser,
its employees or vicarious agents are guilty of intentional or grossly negligent
conduct or the liability of the organiser is based on the statutory provisions
in accordance with item 16.4.

20. Place of performance and place of jurisdiction
20.1 Place of performance and jurisdiction is the domicile of the organiser, even
if claims are asserted in legal dunning proceedings, unless otherwise stipu-
lated in the STFEC.
20.2 The organiser shall also have the right to assert its claims in court at the
ﬁxmbitor's registered office or at the place where the trade fair/exhibition is
eld.

Date: June 2022  Reprints of this publication or any parts thereof are not permitted.
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